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Items	 1.	It	is	important	to	keep	a	promise	made	to	a	friend. .584 .742
	 2.	It	is	important	to	always	tell	the	truth. .691 .821
	 3.	I	would	always	help	a	friend	in	need.	 .635	 .780	















Items	 1.	I	enjoy	activities	that	are	dangerous.	 .737 .830






















Items	 1.	I	wish	I	had	more	self‐discipline. .606 .702




	 4.	I	often	say	inappropriate	things. .706 .789
	 5.	I	am	lazy.	 .738 .821
	 6.	I	have	a	hard	time	breaking	bad	habits. .801 .868
	 33


























	 Mean	 SD	 1	 2	 3	 4	 5	 6	 7	 8	 9	
		1.	Theft	Likelihood	 2.74	 1.54	 1	 	 	 	 	 	 	 	 	
2.	Self‐Monitoring	 2.56	 1.13	 .509** 1	 	 	 	 	 	 	 	
3.	Moral	Development	 3.79	 .966	 ‐.340** ‐.503** 1	 	 	 	 	 	 	
4.	Sensation‐Seeking	 3.17	 1.11	 .438** .560** ‐.509** 1	 	 	 	 	 	
5.	Target	Accessibility	 3.62	 1.02	 .392** .176** ‐.133* .219** 1	 	 	 	 	
6.	Target	Value	 2.85	 .844	 .012 ‐.082 .101 ‐.049 .077 1	 	 	 	
7.	Realism	 4.28	 .770	 ‐.023 ‐.049 .092 .022 .177**	 .116* 1	 	 	
8.	Believability	 4.27	 .724	 ‐.045 ‐.052 .065 .044 .189** .141** .737**	 1	 	













Corrected	Model	 465.735	 10	 45.420 44.107 .000 .578
Intercept	 14.475	 1	 14.475 14.056 .000 .042
Self‐Monitoring	 57.011	 1	 57.011 55.362 .000 .147
Moral	Development	 5.571	 1	 5.571 5.410 .021 .017
Sensation‐seeking	 8.023	 1	 8.023 7.791 .006 .024
Target	Value	 1.066	 1	 1.066 1.036 .310 .003
Target	Access	 38.754	 1	 38.754 37.633 .000 .105
Target	Guarded	 177.834	 1	 177.834 172.691 .000 .349
Target	Value*		
Target	Access	
1.189	 1	 1.189 1.154 .283 .004
Target	Value*		
Target	Guarded	
3.188	 1	 3.188 3.095 .079 .010
Target	Access*		
Target	Guarded	




.386	 1	 .386 .375 .541 .001
Error	 331.589	 322	 1.030 	 	 	
Total	 3289.000	 333	 	 	 	 	
















Absent	guardian	 2.95 1.396 42
Present	guardian	 1.71 .742 42
Total	 2.33 1.274 84
High	(on	a	
cabinet)	
Absent	guardian	 3.63 1.612 40
Present	guardian	 2.54 1.142 41
Total	 3.07 1.490 81
Total	
Absent	guardian	 3.28 1.534 82
Present	guardian	 2.12 1.041 83





Absent	guardian	 3.07 1.228 44
Present	guardian	 1.65 .842 43
Total	 2.37 1.268 87
High	(on	a	
cabinet)	
Absent	guardian	 4.39 1.641 41
Present	guardian	 2.05 1.260 40
Total	 3.23 1.873 81
Total	
Absent	guardian	 3.71 1.580 85
Present	guardian	 1.84 1.076 83




Absent	guardian	 3.01 1.306 86
Present	guardian	 1.68 .790 85
Total	 2.35 1.267 171
High	(on	a	
cabinet)	
Absent	guardian	 4.01 1.662 81
Present	guardian	 2.30 1.219 81
Total	 3.15 1.689 162
Total	
Absent	guardian	 3.50 1.567 167
Present	guardian	 1.98 1.064 166





	 Mean	 SD	 1	 2	 3	 4	 5	 6	 7	 8	
		1.	Theft	Likelihood	 3.76	 1.63	 1	 	 	 	 	 	 	 	
2.	Self‐Control	 3.38	 .977	 .428** 1	 	 	 	 	 	 	
3.	Moral	Development	 3.83	 .763	 ‐.393** ‐.439** 1	 	 	 	 	 	
4.	Target	Value	 1.41	 .611	 .028 ‐.117 ‐.006 1	 	 	 	 	
5.	Target	Accessibility	 4.51	 .758	 .091 .132 .010 ‐.383** 1	 	 	 	
6.	Realism	 4.43	 .692	 .003 .144* ‐.049 ‐.215** .234** 1	 	 	
7.	Believability	 4.36	 .717	 ‐.021 ‐.053 .003 ‐.172* .279** .584** 1	 	











Corrected	Model	 159.762a	 5	 31.952 20.591 .000 .402
Intercept	 40.093	 1	 40.093 25.837 .000 .144
Self‐Control	 26.325	 1	 26.325 16.964 .000 .100
Moral	Development	 20.964	 1	 20.964 13.510 .000 .081
Social	Density	 31.003	 1	 31.003 19.979 .000 .115
Familiarity	 26.044	 1	 26.044 16.784 .000 .099
Social	Density*		
Familiarity	
8.438	 1	 8.438 5.438 .021 .034














Unknown	 3.87 1.542 39
Known	 2.39 1.159 41
Total	 3.11 1.543 80
Many	other	shoppers	
Unknown	 4.18 1.357 40
Known	 3.85 1.647 39
Total	 4.01 1.506 79
Total	
Unknown	 4.03 1.450 79
Known	 3.10 1.588 80
Total	 3.56 1.586 159
 
	
	
